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The number of loT devices

Is projected to quadruple 5 B I l_ |_| O I\\I

iIn Western Europe b b
between 2015 and 2021 i SUDSCrIDers

By 2021 there will be: ‘ g |
9 billion mobile subscriptions, e \
7.7 billion mobile broadband

subscriptions and 6.3 billion

smartphone subscriptions
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The networked soclety
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